PAGE  
http://icmie.sam-upb.ro


  [image: image1.jpg]Together
Toward
performance

ICMIE



Entrepreneurship and Technological Innovation  
Title: THE CUSTOMER - ONLY AN INFORMATION SOURCE OR CO-PRODUCER?

Authors: Cristina Mihaela GHEORGHE, Assistant Ph.D Candidate, Lucia SANDOVICI, Professor Ph.D, University “Politehnica” of Bucharest, Romania

Abstract: The future belongs to the customer-oriented organizations. How these organizations could understand customers needs, anticipate them and use them to create innovative products in order to fulfill theirs customers wants?

This paper is a research result regarding the manners in which organizations could have access to the user needs in order to create novel and useful products. There are cases when organizations use methods which assume only a users needs research in order to gain useful information for develop new products. In these situations the customer is a passive part of product development process. For this reason we call them passive user involvement manners. This approach is useful when we deal with latent needs; the customers are not aware of what they need. In most of the cases the results of using these methods are radical innovations. The paper originality consists in the user’s involvement in the product development process. There are cases when organization and the user work as co-producers. In these cases organizations apply what we call active user involvement manners because the user has an active role in the product design process. These means are useful when users are aware of their needs; they know very well what they want. The results of using these methods are incremental innovations. 

Title: ENTREPRENEURSHIP AND MANAGEMENT IN ROMANIANS’ PROVERBS

Authors: Cezar SCARLAT, University “Politehnica” of Bucharest, Romania

Abstract: The prerequisites of this paper are based on the observation that there are numerous proverbs emphasizing the people’s entrepreneurial features (as risk taking, self-confidence, remarkable spirit of innovation, creativity, opportunity and goal orientation, competition spirit, hard-working, flexibility, initiative spirit), regardless the country of origin.  However, amid the commonality, different people have their own way to express history-long life experience.

Surprisingly, the relatively new management principles and functions have quite interesting correspondents in peoples’ oral culture (folklore). This paper aims at analyzing the correspondence between elements of entrepreneurship and management culture – on one hand – and the meaning of Romanian proverbs – on the other.

To mention that this paper is a sample of a more-extensive work, base for comparative studies.

Title: EDUCATING ENTREPREUNERIAL SPIRIT: MULTIDISCIPLINARY PRACTICE ENTERPRISE EDUCATION IN CO-OPERATING UNIVERSITIES IN TWO COUNTRIES
Authors: Senior lecturer Jaana KALLIO-GERLANDER, Senior lecturer Markku SUNI Turku University of Applied Scineces, Turku, Finland
Abstract: The social environment and general view of relationship between education and working life have changed almost completely during past twenty years from total isolation to close co-operation. The education given in schools and universities can never be directly targeted to serve the most urgent needs of a given enterprise, but some amount of co-operation is clearly needed. To answer the new and varying needs of the working life our university created a new project styled course called Practice Enterprise. We begun by learning the basic ideas and core values of PBL-based curriculum then applied this to the course.

At first we tried to follow the seven step-model of PBL in this course. We soon learned that in the beginning of this course the PBL cycle can well be applied. Later when the students have found their simulated enterprise and got it running, it is time to concentrate on learning by doing-model.  During the years we have formulated a well-working compromise of different methods to support truly multidisciplinary education model while keeping the basic entrepreneurial values and ideas and at the same time shifting the model towards more practical viewpoints and stressing the multidisciplinary idea. 

This paper discusses our entrepreneur-education model, the basic ideas and core values of it, trying to combine the best practices of PBL and present requirements of working life as we see them. This model has also been successfully implemented and used in good co-operation with Tallinn University of Technology in Estonia in the departments of Technology and Business joined together.

Title: WHAT IS AN INNOVATIVE CULTURE AND HOW CAN WE BUILD IT?
Author: Cătălin-George ALEXE, Lecturer, Ph.D. Candidate, University “Politehnica” of Bucharest, Romania
Abstract: Small and mid-size firms can gain significant advantage by fostering innovation. Innovation is a powerful competitive advantage that is available to any firm that seeks and develops the necessary skills. Innovation depends more on the intention to innovate than it does upon corporate size and wealth.

Innovative culture is one of the nine dimensions of the Innovation DNA model, dimensions that need to be in place for organizational innovation to occur.The work brings forward the characteristics of an innovative culture as well as the ways of building it. 

Title: THE SMALL AND MEDIUM BUSINESS – SMB, ENFRAMED TO THE BUSINESS MODERN ENVIRONMENT
Authors: Assist. Ph. D. Candidate, Eng. Iuliana GRECU, “Politehnica” University of Bucharest
Abstract: The economical development of each country depends in a great way of the market performance of the big industrial enterprises, but that at global level shows a lot of times a discouraging lack of orientation to technical progress, aspect supplied a lot of times and with a great success, by the small and medium business. This thinking of development through complementarity act very pregnantly in the European Union where the SMB represents a special part among the enterprises.

The present paper wants to relieve some special aspects of the SMB but also some characteristics of the Romanian entrepreneur in European consents, very useful characteristics in case of implementing the unconventional technologies in the SMB.

Title: SMALL BUSINESS PROJECTS : A NEW APPROACH IN ENTREPRENEURSHIP
Authors: Dr. Karel PLATTEAU, Katho University College, Belgium
Abstract: Education and working life are looking for bridges between them. Small Business Projects (=SBP) as a kind of problem-based learning bridges this gap. SBP are business units started and managed by students.

Skills and attitudes needed in working life are developed during a one-year experience of SBP. New kinds of competences as problem solving or cooperative professional skills are just basic skills in the running of a SBP. With the Start Up Kit, a businessplan must be realised and than approved by a ‘real’ manager, who will coach a particular SBP-group.

Lots of special activities and self-study documents (Junior Academy) are complementing this experience of SBP. There is a win-win situation for the students themselves (a start of lifelong learning, a first class motivator for self- study …) and also a win-win situation for the education itself (multidisciplinar cooperation, tutorial groups, networking with business organisations, international contacts…). This simulation of real business is mostly ‘enjoying learning ’This powerpoint-session is explaining how to organise SBP in the curricula, how to make an evaluation, what are the real advantages and what’s the appreciation of this kind of PBL in context.

Title: THE NEW CHALLENGE FOR MANAGERIAL ACCOUNTING - INTELLECTUAL CAPITAL
Authors: Oana MAMOLEA, economist, ASE Bucharest, Romania

Mihai Dan GARBEA, MBA candidate, Carnegie Mellon University, USA
Abstract: Intellectual capital, intangible assets, know-how capital and knowledge have all been used to describe the intangible factors that the firm uses to create products or services to customers. There are studies in the field of capital market research, management accounting and financial accounting that have studied the importance of intangibles (intellectual capital) for organizational performance. Many companies are striving to be known as knowledge organizations and have started measuring and analyzing organizational intellectual capital indicators based on what has been reported in the literature. Very little effort has been made to standardize the measurement and reporting of these indicators with most organizations using very general components. This research investigates the relationship between the perception of the importance of measuring intellectual capital indicators and the level of understanding of these indicators. The strategic implications of understanding the measurements are also discussed within the context of the attitude of top management.

Title: GENERATION AND VALORISATION OF KNOWLEDGE

Authors: Professor Sorin IONESCU, Ph.D., Management Department, Industrial Management Chair, University Politehnica of Bucharest, Romania

Abstract: The scientific research institutes and the universities are knowledge generators, with particularities which make both types of entities necessary. The present paper aims to describe the way in which knowledge networks can be created, the network entities and the role of the entities delivering scientific research services. Based on statistical research, the article tries to identify the missing links within such a network and the aspects to be developed in order to enhance the knowledge networks flexibility, at Romanian level. 

Title: CONSIDERATIONS REGARDING SMEs ACCESS TO FINANCE 

Authors: Cristian-Aurelian POPESCU, Management Department, University Politehnica of Bucharest, Romania

Abstract: The paper presents a short background of the need for the SMEs access to sufficient capital to grow and further develop their activities. In the context of objectives set at Lisbon and Gothenburg regarding competitive knowledge-based economy, sustainable development and employment, SMEs dynamics is one of the mostly used indicators for assessing the growth potential of an economy. Some considerations are made related to Structural Funds and EU policy in focusing on risk capital instruments. The paper also deals with particular issues in Romania as opposed to those in the other central and eastern new member states. There are also some thoughts about importance of innovative SMEs in a global economy and their financing.

